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Probably the biggest roadblock to play for adults is the worry that they will look silly, improper,
or dumb if they allow themselves to truly play. Or they think that it is irresponsible, immature,
and childish to give themselves regularly over to play. Nonsense and silliness come naturally to
kids, but they get pounded out by norms that look down on “frivolity.” This is particularly true
for people who have been valued for performance standards set by parents or the educational
system, or measured by other cultural norms that are internalized and no longer questioned. If
someone has spent his adult life worried about always appearing respectable, competent, and
knowledgeable, it can be hard to let go sometimes and become physically and emotionally free.
The thing is this: You have to give yourself permission to improvise, to mimic, to take on a
long-hidden identity.

* frivolity: ZESh ** improvise: S84 QO =E STt
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Unless your company offers a class on how to give and receive feedback, don’t assume those
around you, including your boss, know how to give negative feedback. They may be too
aggressive. Too direct. Maybe even a little mean. Perhaps they are bad at giving feedback
because no one ever taught them how. Or perhaps they’ve had bosses who were bad at giving
them feedback. Try to brush aside the stuff that offends or upsets you to really try to hear what
they are saying you can do better next time. And if they only tell you things like, “don’t let
that happen again,” then work to figure out what you can do better next time, so that it doesn’t
actually happen again. Preparing to solve a problem for next time feels better than getting upset

about our failure to solve it this time.
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Probably the biggest roadblock to play for adults is the worry that they will look silly, improper,

or dumb if they allow themselves fo truly play. Or they think that it is irresponsible, immature,
and childish to give themselves Aegularly over to play. Nonsense and silliness come naturally to
kids, but they get pounded odt by norms that look down on “frivolity.” This is particularly true
for people who have beew valued for performance standards set by parents or the educational
system, or measured by other cultural norms that are internalized and no longer questioned. If
someone has spent Mis adult life worried about always appearing respectable, competent, and
knowledgeable, it £an be hard to let go sometimes and become physically and emotionally free.

The thing is thfs: You have to give yourself permission to improvise, to mimic, to take on a

long-hidden identity.
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Unless your company offers a class on how to give and receive feedback, don’t assume those
around you, including your boss, know how to give negative feedback. They may be too
aggressive. Too direct. Maybe even a little mean. Perhaps they are bad at giving feedback
because no one ever taught them how. Or perhaps they’ve had bosses who were bad at giving

them feedback. Try to brush aside the stuff that offends or upsets you to really try to hear what

they are saying you can do better next time. And if they only tell you things like, “don’t let

that happen again,” then work to figure out what you can do better next time, so that it doesn’t
actually happen again. Preparing to solve a problem for next time feels better than getting upset

about our failure to solve it this time.
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Learning a certain concept such as “molecules” requires more than just a single exposure to the
idea. If a student is going to remember a science concept, he or she should experience it
multiple times and in various contexts. That is one of the strengths of the learning cycle: the
students have direct experience with the concept, then they talk about it, and then they have
even more direct experience. Reading, watching videos, and listening to others’ thoughts
contribute to a more solid understanding of the concept. This suggests more than repetition. Each
event allows the student to examine the concept from a different perspective. Ultimately this will
lead to a substantive, useful understanding of the complexities and nuances of the concept.
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War is inconceivable without some image, or concept, of the enemy. It is the presence of the
enemy that gives meaning and justification to war. ‘War follows from feelings of hatred’, wrote
Carl Schmitt. “War has its own strategic, tactical, and other rules and points of view, but they
all presuppose that the political decision has already been made as to who the enemy is’. The
concept of the enemy is fundamental to the moral assessment of war: ‘The basic aim of a
nation at war in establishing an image of the enemy is to distinguish as sharply as possible the
act of killing from the act of murder’. However, we need to be cautious about thinking of war
and the image of the enemy that informs it in an abstract and uniform way. Rather, both must
be seen for the cultural and contingent phenomena that they are.

* contingent: E2HA9I
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Learning a certain concept such as “molecules” requires more than just a single exposure to the

idea. If a student is going to remember a science concept, he or she should experience it

multiple times and in various contexts. That is one of the strengths of the learning cycle: the

students have direct experience with the concept, then they talk about it, and then they have
even more direct experience. Reading, watching videos, and listening to others’ thoughts
contribute to a more solid understanding of the concept. This suggests more than repetition. Each
event allows the student to examine the concept from a different perspective. Ultimately this will

lead to a substantive, useful understanding of the complexities and nuances of the concept.
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War is inconceivable without some image, or concept, of the enemy. It is the presence of the
enemy that gives meaning and justification to war. ‘War follows from feelings of hatred’, wrote
Carl Schmitt. “War has its own strategic, tactical, and other rules and points of view, but they
all presuppose that the political decision has already been made as to who the enemy is’. The
concept of the enemy is fundamental to the moral assessment of war: ‘The basic aim of a
nation at war in establishing an image of the enemy is to distinguish as sharply as possible the

act of killing from the act of murder’. However, we need to be cautious about thinking of war

and the image of the enemy that informs it in an abstract and uniform way. Rather, both must

be seen for the cultural and contingent phenomena that they are.
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Life is hectic. Our days are filled with so many of the “have tos” that we feel there’s no time
left for the “want tos.” Further, spending all our time with others doesn’t give us the ability to
hit the reset button and relax. Leaving little to no time for ourselves or for the things that are
important to us can lead to unmanaged stress, frustration, fatigue, resentment, or worse, health
issues. Building in regular “you time,” however, can provide numerous benefits, all of which
help to make life a little bit sweeter and a little bit more manageable. Unfortunately, many
individuals struggle with reaching goals due to an inability to prioritize their own needs. Alone
time, however, forces you to take a break from everyday responsibilities and the requirements of
others so you can dedicate time to move forward with your own goals, meet your own personal
needs, and further explore your personal dreams.
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We say to ourselves: “There is plenty of time. I’ll manage somehow or other when the time
comes for action.” We are rather proud of our ability to meet emergencies. So we do not plan
and take precautions to prevent emergencies from arising. It is too easy to drift through school
and college, taking the traditional, conventional studies that others take, following the lines of
least resistance, eclecting “snap courses,” and going with the crowd. It is too easy to take the
attitude: “First I will get my education and develop myself, and then T will know better what I
am fitted to do for a life work.” And so we drift, driven by the winds of circumstance, tossed
about by the waves of tradition and custom. Eventually, most men find they must be satisfied
with “any port in a storm.” Sailors who select a port because they are driven to it have scarcely
one chance in a thousand of dropping anchor in the right one.
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Life is hectic. Our days are filled with so many of the “have tos” that we feel there’s no time

left for the “want tos.” Further, spending all our time with others doesn’t give us the ability to

hit the reset button and relax. Leaving little to no time for ourselves or for the things that are

important to us can lead to unmanaged stress, frustration, fatigue, resentment, or worse, health

issues. Building in regular “you time,” however, can provide numerous benefits, all of which

help to make life a little bit sweeter and a little bit more manageable. Unfortunately, many

individuals struggle with reaching goals due to an inability to prioritize their own needs. Alone

time, however, forces you to take a break from everyday responsibilities and the requirements of

others so you can dedicate time to move forward with your own goals, meet your own personal

needs, and further explore your personal dreams.
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We say to ourselves: “There is plenty of time. I’ll manage somehow or other when the time

comes for action.” We are rather proud of our ability to meet emergencies. So we do not plan

and take precautions to prevent emergencies from arising. It is too easy to drift through school

and college, taking the traditional, conventional studies that others take, following the lines of

least resistance, eclecting “snap courses,” and going with the crowd. It is too easy to take the

attitude: “First I will get my education and develop myself, and then I will know better what I

am fitted to do for a life work.” And so we drift, driven by the winds of circumstance, tossed

about by the waves of tradition and custom. Eventually, most men find they must be satisfied

with “any port in a storm.” Sailors who select a port because they are driven to it have scarcely

one chance in a thousand of dropping anchor in the right one.
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In retrospect, it might seem surprising that something as mundane as the desire to count sheep
was the driving force for an advance as fundamental as written language. But the desire for
written records has always accompanied economic activity, since transactions are meaningless
unless you can clearly keep track of who owns what. As such, early human writing is
dominated by wheeling and dealing: a collection of bets, bills, and contracts. Long before we
had the writings of the prophets, we had the writings of the profits. In fact, many civilizations
never got to the stage of recording and leaving behind the kinds of great literary works that we
often associate with the history of culture. What survives these ancient societies is, for the most
part, a pile of receipts. If it weren’ for the commercial enterprises that produced those records,
we would know far, far less about the cultures that they came from.
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While genetic advancements are often reported as environmentally dependent or modest in effect
size in academic publications, these are often translated to the public in deterministic language
through the media. Sociologists of genetics argue that media portrayals of genetic influences on
health have increased considerably over time, becoming part of the public discourse through
which individuals understand symptoms, make help-seeking decisions, and form views of people
with particular traits or conditions. The media is the primary source of information about genetic
advances and their applications, but it does not provide a neutral discourse. Rather, information
is selectively included or ignored, and scientific and clinical implications of genetic discoveries
are often inaccurate or overstated. This “genetic optimism” has influenced public opinion, and
research suggests that ordinary people are largely accepting of genetic explanations for health and

behavior and tend to overestimate the heritability of common diseases for biological relatives.
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In retrospect, it might seem surprising that something as mundane as the desire to count sheep
was the driving force for an advance as fundamental as written language. But the desire for

written records has always accompanied economic activity, since transactions are meaningless

unless you can clearly keep track of who owns what. As such, early human writing is

dominated by wheeling and dealing: a collection of bets, bills, and contracts. Long before we
had the writings of the prophets, we had the writings of the profits. In fact, many civilizations
never got to the stage of recording and leaving behind the kinds of great literary works that we
often associate with the history of culture. What survives these ancient societies is, for the most
part, a pile of receipts. If it weren’ for the commercial enterprises that produced those records,
we would know far, far less about the cultures that they came from.

* mundane: M|Z2|** prophet: Of 21X}

@ 0O Af=loM BH 252 24t 7152 ASHOIUCL
@ 1" 2ot Soff duiel BH g5S mag + Ut
©® BH T =7t 2¥ol BY #EE 23t

@ Tl HAs Y| FAELE M AZEACE

® 2= ZFO| CHSt A7HE HiEet A2 ottt

‘But’ 5! && &

<20 09>

n. chg 2ol exz Jhy HFE UL

While genetic advancements are often reported as environmentally dependent or modest in effect
size in academic publications, these are often translated to the public in deterministic language
through the media. Sociologists of genetics argue that media portrayals of genetic influences on
health have increased considerably over time, becoming part of the public discourse through
which individuals understand symptoms, make help-seeking decisions, and form views of people
with particular traits or conditions. The media is the primary source of information about genetic
advances and their applications, but it does not provide a neutral discourse. Rather, information

is_selectively included or ignored, and scientific and clinical implications of genetic discoveries

are often inaccurate or overstated. This “genetic optimism” has influenced public opinion, and

research suggests that ordinary people are largely accepting of genetic explanations for health and

behavior and tend to overestimate the heritability of common diseases for biological relatives.
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The twenty-first century is the age of information and knowledge. It is a century that is
characterized by knowledge as the important resource that gains competitive advantage for
companies. To acquire all these knowledge and information, organizations must rely on the data
that they store. Data, the basic element, is gathered daily from different input sources.
Information is extracted or learned from these sources of data, and this captured information is
then transformed into knowledge that is eventually used to trigger actions or decisions. By and
large, organizations do not have any problem of not having enough data because most
organizations are rich with data. The problem however is that many organizations are poor in
information and knowledge. This fact translates into one of the biggest challenges faced by
organizations: how to transform raw data into information and eventually into knowledge, which
if exploited correctly provides the capabilities to predict customers’ behaviour and business trends.
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With the industrial society evolving into an information-based society, the concept of information
as a product, a commodity with its own value, has emerged. As a consequence, those people,
organizations, and countries that possess the highest-quality information are likely to prosper
economically, socially, and politically. Investigations into the economics of information encompass
a variety of categories including the costs of information and information services; the effects of
information on decision making; the savings from effective information acquisition; the effects of
information on productivity; and the effects of specific agencies (such as corporate, technical, or
medical libraries) on the productivity of organizations. Obviously many of these areas overlap,
but it is clear that information has taken on a life of its own outside the medium in which it is

contained. Information has become a recognized entity to be measured, evaluated, and priced.
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The twenty-first century is the age of information and knowledge. It is a century that is

characterized by knowledge as the important resource that gains competitive advantage for

companies. To acquire all these knowledge and information, organizations must rely on the data
that they store. Data, the basic element, is gathered daily from different input sources.
Information is extracted or learned from these sources of data, and this captured information is
then transformed into knowledge that is eventually used to trigger actions or decisions. By and
large, organizations do not have any problem of not having enough data because most

organizations are rich with data. The problem however is that many organizations are poor in

information and knowledge. This fact translates into one of the biggest challenges faced by

organizations: how to transform raw data into information and eventually into knowledge, which

if exploited correctly provides the capabilities to predict customers’ behaviour and business trends.
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With the industrial society evolving into an information-based society, the concept of information
as a product, a commodity with its own value, has emerged. As a consequence, those people,
organizations, and countries that possess the highest-quality information are likely to prosper
economically, socially, and politically. Investigations into the economics of information encompass
a variety of categories including the costs of information and information services; the effects of
information on decision making; the savings from effective information acquisition; the effects of
information on productivity; and the effects of specific agencies (such as corporate, technical, or
medical libraries) on the productivity of organizations. Obviously many of these areas overlap,

but it is clear that information has taken on a life of its own outside the medium in which it is

contained. Information has become a recognized entity to be measured, evaluated, and priced.
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Consumers like a bottle of wine more if they are told it cost ninety dollars a bottle than if they
are told it cost ten. Belief that the wine is more expensive turns on the neurons in the medial
orbitofrontal cortex, an area of the brain associated with pleasure feelings. Wine without a price
tag doesn’t have this effect. In 2008, American food and wine critics teamed up with a
statistician from Yale and a couple of Swedish economists to study the results of thousands of
blind tastings of wines ranging from $1.65 to $150 a bottle. They found that when they can’t
see the price tag, people prefer cheaper wine to pricier bottles. Experts’ tastes did move in the
proper direction: they favored finer, more expensive wines. But the bias was almost
imperceptible. A wine that cost ten times more than another was ranked by experts only seven
points higher on a scale of one to one hundred.
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Internet entrepreneurs are creating job-search products and bringing them online regularly. Within
the past few years, new Internet-based businesses have come online that help people find
internships, complete online classes tailored to individual employer job applications, or find
volunteer work that will lead to full-time employment. Job mastery will mean keeping up with
the rapidly evolving tools available on the Internet. It should be noted, though, that no
development in the Internet job age has reduced the importance of the most basic job search
skill: self-knowledge. Even in the Internet age, the job search starts with identifying individual
job skills, sector interests, and preferred workplace environment and interests. Richard Bolles’
best selling job search book, first published in 1970, had as its central theme the self-inventory
of skills and workplace preferences. This self-inventory continues to be the starting point for any
job search today no matter what the Internet technology involved.
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Consumers like a bottle of wine more if they are told it cost ninety dollars a bottle than if they
are told it cost ten. Belief that the wine is more expensive turns on the neurons in the medial
orbitofrontal cortex, an area of the brain associated with pleasure feelings. Wine without a price
tag doesn’t have this effect. In 2008, American food and wine critics teamed up with a
statistician from Yale and a couple of Swedish economists to study the results of thousands of
blind tastings of wines ranging from $1.65 to $150 a bottle. They found that when they can’t

see the price tag, people prefer cheaper wine to pricier bottles. Experts’ tastes did move in the

proper direction: they favored finer, more expensive wines. But the bias was almost
imperceptible. A wine that cost ten times more than another was ranked by experts only seven
points higher on a scale of one to one hundred.
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Internet entrepreneurs are creating job-search products and bringing them online regularly. Within
the past few years, new Internet-based businesses have come online that help people find
internships, complete online classes tailored to individual employer job applications, or find
volunteer work that will lead to full-time employment. Job mastery will mean keeping up with

the rapidly evolving tools available on the Internet. It should be noted, though, that no

development in the Internet job age has reduced the importance of the most basic job search

skill: self-knowledge. Even in the Internet age, the job search starts with identifying individual

job skills, sector interests, and preferred workplace environment and interests. Richard Bolles’
best selling job search book, first published in 1970, had as its central theme the self-inventory
of skills and workplace preferences. This self-inventory continues to be the starting point for any
job search today no matter what the Internet technology involved.
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